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It’s the Intellectual Capital™

Our Intellectual Capital enables us to meet customer needs quickly, provide creative financial
solutions, and anticipate issues before they arise.

We dig deeper.
We go way beyond credit scores and balance sheets, gaining a deeper knowledge
of our customers’ business dynamics.

We maintain long-standing relationships.
We pride ourselves on the length of our customer relationships. Fidelity customers work directly with
experienced professionals who have a deep working knowledge of their business.

We focus on business banking.
We live and breathe small business, from local involvement in the business community
to tracking the trends that affect business owners.

Charles Mueller, President
952-830-7251
chuck@fidelitybankmn.com

Chuck has worked to develop a commercial
banking team that has the experience and
the resources to creatively serve the needs
of Fidelity Bank’s clients. He is proud of
the hands on philosophy that has always
been a part of the culture at Fidelity Bank.
Chuck is known as a banker who stands by his customers help-
ing them to develop financial strategies for the long-term.

Susan Johnson, Vice President
952-830-7243
susan@fidelitybankmn.com

Susan began her banking career with Fi-
delity Bank in 1989 following graduation
from the University of Minnesota’s Carlson
School of Management. She works with
companies in many different industries
ranging from construction to wholesaling.
Susan’s strategy is to combine a variety of financing alterna-
tives to structure the best solution for the business. Susan works
with many of Fidelity’s customers in the mortgage industry and
has an expertise in mortgage warehouse lending programs. This
program provides funding to mortgage banking firms.

Rich Ogle, Vice President
952-830-7225
richo @fidelitybankmn.com

Rich joined Fidelity Bank in 2004, as a re-
turning member of the Twin Cities banking
community. He canshare perspectives devel-
oped from over 20 years of diverse commer-
cial bankingexperience with small and medi-
um-sized companies in Denver, Seattle, and
the Twin Cities. Rich is a graduate of the University of Montana.

Todd Williams, Senior Vice President
952-830-7240
todd@fidelitybankmn.com

Todd, chief credit officer for Fidelity bank,
began his banking career at Fidelity in
1987 after graduation from the University
of Minnesota’s Carlson School of Manage-
ment. His extensive banking experience has
shown him that people are the number one
criteria in evaluating a loan request. Todd maintains close com-
munications with his customers, taking the time to understand
their businesses and become a true financial advisor. This rela-
tionship is particularly important in growth situations or rapidly
changing industries.

Steve Stoup, Senior Vice President
952-830-7230
steves @fidelitybankmn.com

Steve oversees Fidelity’s marketing, public
relations and business development efforts.
| He brings over 14 years of commercial
B banking experience to his role at Fidelity.
Steve is often the first point of contact for a
new customer and works to put together a
banking team that will best serve the needs of the customer. He
is a graduate of the University of Minnesota.
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